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INSTRUCTIONS TO CANDIDATE

Marks for each question are indicated in the brackets.
The paperconsistsiof TWO sdions: A and B.
Attermpt ALL the questions in secion Aand an'y' T"H' R En's"in"s€c/ion" B~

Candidates are provided with a separate answer booklet
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DO NOT write on this question paper.

This paper consists of THREE (3) printed pages
Candidates should check the question paper to ascertain that all

pages are printed as indicated and that no questions are missing.
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SECTION A (40 MARKS)

Answer ALL the questions in this section.

Understandin-g.t.h e .b,ackgsound.of accessory design helps appreciate current trends. State
two ways historical accessory styles have influenced modern trends. (2 Marks)
Knowledge of fibres and fabrics is essential for selecting appropriate materials. Identify
two retural fises suitable foriaceessory ardudn (4 Marks)
Design principles ensure that accessories are both functional and visually appealing.
Stae four principles of accessory design that contribwionalrandaesthetic
outcomes. (4 Marks)
Good practices enhance the quality and durability of accessories. List four good
practices a designer should observe during the construction of accessories. (4 Marks)
Pattern construction is a foundational step in creating accessories. Define pattern
construction. (2 Marks)
A well-finished accessory enhances its market value and usability. State four reasons of
finiory 'désigr. (4 Marks)
Marketing connects the accessory designer to potential consumers. State four objectives
of fashion marketing. (4 Marks)
Cregtivity brings uniqueness and innovation., M._entio_n four ways,in
which creativity can be demonstrated in accesscosirey: 2ale0s/i-g 1. (4 Marks)
Proper machine operation is key to quality accessory production and safety. List four

precautrvie wheniusing &isewdng machine in ac0essory maeking (4 Marks)

10. Each accessory design tool serves a specific function in the creation process. Identify

four tools or equipment used in accessory desdgen ~anod ccon struckion. (4 Marks)

11. Accessories enhance both the functionality and appearance of an outfit. Name four

types of fashion accessories ce;dadly w.ear, (4 Marks)
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SECTION B (60 MARKS)
Answer Any THREE Questions in This Section

12. Accessory design.is.a process that involves creativity, technical skill, and organization.
a) Describe four main steps followed in the design and production of an accessory,

from inspiration to final product. (8 Marks)
byi@utline.sofresearching trends ad sseding suiidble meterias in the
designprocess. (6 Marks)

0 Bxplain three roles of prototyping inal.qua lity of
accessories. (6 Marks)

13. Cultural identity and symbolism are often expressed through the accessories people

wear.
a) Describe four ways how accessories have been used historically to represent
cultural identity or social status. (8 Marks)

b) Explain three ways modern designers draw inspiration from traditional

FesTiorcredtenewdesigns. (6 Marks)
c) Identify two challenges designers may face when using cultural elements
(2 Marks)
d) Outline two ways of overcoming the challenges stated in (13c) above.
(4 Marks)
14. Modern accessory designers are encouraged to adopt sustainable practices in their work.
a) <friendlymaterials usd in aocesary design (4 Marks)
b’y “Explain tWo advantages of the materials in 14 (a)above. (4 Marks)
c) Describe three methods that reduce mva te ria b w-aster d uring the accessory
production process. (6 Marks)

d) Hgigt three ways an prom oteenmvronmental ad ehicl
anareness am-oneg clice'nA's”. (6 Marks)
15. Marketing and branding help position accessory products effectively in the market.
a) Explain four ways to identify and reach a target market for accessory products.
(8 Marks)
b) Describe three factors that contribute to building an accessory brand identity
through branding and packaging. (6 Marks)
c) Outline three affordable marketing strategies a small accessory business can use

to increase visibility. (6 Marks)
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